JCPenney

Seplember 30, 2005

Mark Pertschuk
Exacutive Direclor
Tha Marin Institute
24 Baivedere Streal
San Rafael, CA 84201

Dear Mr. Pertschuk:

Thank you for your recent letter. We value hearing from our customers and the public,
and appreciate the time you fook to comespond with us.

JCPenney has a record of high standards in our approach to merchandise selection.
We are dedicated to offering on-trend and fashionable apparel and products thal our
cusltomers desire. Since ocur customer base is broad, with a diverse range of fashion
tastes, we offer a wide assoriment of merchandise that includes many styles of clothing.

JCPenney does not support or endorse underage drinking or alcohol abuse.

T-shits with beer and liquor logos are explicitly identified as Men's shits in our
advertising and marketed as Men's shits in our stores and on our internet site,
JCPenney.com. We have taken additional steps 1o ensure that these T-shirfts are not
displayed in areas adjacent to areas containing Young Men's merchandisa.

We have a separate pricing and signing strategy for these shirs to prevent stores f-om
combining them with Young Men's L-shirts. Additionally, the merchandisa s
photographed and displayed “off-figure” as opposed to on models, in order lo avoid
showing anyone under 21 years of age or anyone whe appears to be under 21 years of
age wearing this merchandise.

We are sensitive to the concems that have been brought to us by our customers and the

public, and will continue to loock closely al how we poriray these types of items In the
future.

Thank you again for taking the time to let us know your thoughts.

Sincerely,

Afﬁ"‘" Lm-
Steve Lawrence

Divisional Merchandise Manager
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