Alcohol & Advertising in New York City

The Cost of Alcohol to New York City

= Alcohol is responsible for approximately 1,500 deaths and 25,000 hospitalizations each
year in New York City.

= About $213 million is spent annually on these alcohol-related emergency department and
hospital costs.? The total cost to New York City is far greater, as hospital expenditures
represent only about 4% of the total cost of alcohol problems to society.
Alcohol Advertising on New York Metropolitan Transit Authority (MTA)
= About 71% of surveyed MTA subway stations have alcohol advertisements. *

= Nearly one-third of all MTA subway advertisements surveyed were for alcohol.

=  MTA is one of only two transit systems surveyed that have advertising policies that claim
to protect children, and yet still allows alcohol advertising.’

= Advertising income represent only 0.9% ($90.5 million) of MTA’s total annual revenue
($10.4 billion), dispelling the notion that the agency relies heavily on ad dollars.® Of
course, alcohol ad revenues are only a fraction of the total.

Who is Exposed to Alcohol Advertising?

= The MTA averages more than 7 million passengers each weekday, making it the largest
transit system in the US.”

= In 2006, annual subway ridership hit a record high of 1.5 billion.?

= An enormous number of young people are repeatedly exposed, with 1,400,000 student
subway passes given to K-12 children each year.’

= Predominantly Black neighborhoods face high exposure to outdoor alcohol advertising,
including around sites at which youth congregate.™
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